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Polk & Schrager | Ad Agency

Technigque
Revit, Hand Rendering &
Photoshop

Overview

Polk & Schrager Ad Agency
offers a collaborative and
creative work space that
aims to enhance productivity
and quality. It also provides
a coworking space for those
who need a quiet, yet inspiring
atmosphere while they work. At
Polk & Schrager, the initiative is
to bring all ideas to the table
and collaborate to create
clever solutions.

Concept

Exposure with the element
of discretion help to create
a collaborative  workplace.
With exposing material, such
as translucent paneling,
office  workspaces will be
open, allowing observation of
creativity and productivity while
encouraging a community of
workers to include their creative

input.

Corporate
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Conceptual Photos Workstation Design Sketches
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Workstation Diagrams

Finishes

Enlarged WorkstationPlan Variation
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Floor Plan



5 Refined | Men’s Spa Bar

Technigque
SketchUp, Haond Rendering &
Photoshop

Overview

Aesthetically masculine, but
contently prestine, 5 Refined
offers an establishment for
men to be groomed and
enjoy exponentional services
that intend to refresh and
refine them. It is a place where
men reward themselves and
share the company of new

acquaintances.

Concept

The inspiration of apples created
the concept of stimulation of
the five senses by incorporating
elements similar to physical
characteristics of an apple.
The spa’s intenfion is to refine its
clients physically and mentally.
The color, texture and shape
of an apple provide the design
elements that make this men'’s

space unigue and masculine.

Hospitality

Bar & Lounge Ared

Conceptual Photos



Top View Side View Front View Back View

Massage Room Elevations

Block Plans

Furniture & Fixfures
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Floor Plan Shampoo & Styling Area




Tenzi Residence | Studio Apariment

Technigque
SketchUp & Hand Rendering

Overview

This studio aparftment was
designed to serve a tenant
whose passion is music and

social entertainment.

Concept

To utilize the minimal space
offered, the apartment was
designed around the concept
of an open plan and versatility.
Each space is fluid from one
to the next, yet still distinct in
function. Versatility is present in
the custom made bed unit that
contains speakers, shelving units,

desk space, and storage.

Residential

Floor Plan

Floor Plan Sketches
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Construction Docs

Technique
Revit

Overview

A compilation of millwork draw-
ings, schedules , and sections to
represent the detail work of a

studio apartment.

Concept
Not Applicable
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Tapout | Brewery Coffee Shop

Technique
Revit, Hand Rendering &
Photoshop

Overview

Tapout is a social power tower
in which coffee and beer are
the fuel. This brewery permits
intimate conversation as well as
energetic and lively interaction.
Any person can find their place
in Tapout and for those who
want to expand out of their
comfort zone, Tapout will ease
them out of their shell, giving
them the social experience they

desire.

Concept

To promote the social atmo-
sphere, the concept of levels
was Uutilized. Each floor rep-
resents a level of social energy
suited for the atmosphere. The
first and second floor are the
quiet zones, the third floor is the
wake zone, the fourth floor is the
hype zone, and the fifth floor is
the tapout zone. As you progress
to the next level of the tower, so
doe the energy and drinking ex-
perience. Each level's social en-
ergy is translated through color
and lighting. Warm, yellow tones
and moderate lighting symbol-
ize high energy while cool, blue
tones and dim lighting symbolize

calm, relaxing energy.

Hospitality
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Level 2 Floor Plan

Level 2, Coffee Cafe
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Level 3, Restaurant & Bar

Level 3 Finishes

Level 3 Floor Plan




Level 4 Finishes

Sketches

Level 5, Tapout Lounge Exterior

Level 5 Floor Plan Level 5 Finishes 5th Floor Interior




Hawthorne | 60,000 s.f. Office

Technique
AuUtoCAD & Revit

Overview

The task of this 60ks.f. buildingwas
to strategically space plan for
a corporate office that offered
a refreshing and motivating
environment. The goal was to
arrange the offices relative to
the importance of their required
communication amongst each

other.

Concept

The symbolism of communi-
ty served as the concept of
this corporate office in that the
idea implies group interaction.
The space planning franslates
community through grouped
seating and nook seating. Each
desk belong to a group in which
communication can take place
and ideas can be shared. The
nooks are created by the office
associates that are a part of the
same department to enhance
and effectively encourage work

productivity.

Corporate
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Boundless | Graphic T-Shirt Shop

Technique
Hand Rendering, SketchUp &

Photoshop

Overview

Boundless is a high-end, luxury
t-shirt retailer where consumers
customize their design to enable
consumers to expand their
creativity. Boundless exclusively
offers quality products
encouraging consumers  to
think outside the atmosphere
of the ‘creative box’. Boundless
is exclusive to those who cross
boundaries. By the end of their
shopping experience, the
t-shirt they leave with will be
the inspiration for thieir next

purchase

Concept

Boundless implements charac-
tersitics of surrealsim to engage
the consumer in developing
a design and their shopping
experience. Organic shapes,
proportionality, and illusion are
incorporated into the space to

portray an unnatural space.

Retail
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